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Annual Report 2006-07
OBSERVATION OF NATIONAL ENVIRONMENT DAY:

On 1°* March 2006 National Environment Day was celebrated on the theme “Protect
Environment” by promoting the youth and school children to plant more trees and keep
clean around you. On this day men and women of village katerguon also actively take part
in this mission and all each of them planted a Neem, Mango, Mahua, Jamun and many
other plants .In this mission students of Primary school of katerguon planted 20 plants in
compound of school .On this day essay competition was organized in the Primary school
of Katerguon and through this program Amethi coordinator Ram Karan Chauhan aware
the students about the Environment and how can they protect it.

Another program also organized to aware the villagers that they
use toilets and not go outside in field ,this give the chance to rise many diseases. Also
utilize the government policies and go to Gram Pradhan and collect the form and register
themselves for providing toilet sheet from block and grant to build the pit of toilet .

OBSERVATION OF INTERNATIONAL WOMEN'’S DAY:

On 8™ March 2006 International Women’s Day was celebrated as Empowering Women'’s
Day .On this day a 4 days work shop of girls training was organized in which 5 SHG'S
participated to learn Tie-Die.

The following program under went by the SHG’S

TRAINING DATE OF TRAINING | NO.OF
S.NO. PROGRAM PARTCIPANTS
1 Tie-Die 08-03-2006 15
2 Soft Toys 09-03-2006 22
3 Cutting Pattern 10-03-2006 14
4 Pottery 11-03-2006 20

WOMEN’S EMPOWERMENT PROJECT:




In our country , third of population is under the age of fifteen ,so social change in our
society clearly depend on youth. In rural Amethi, however ,low literacy, gender inequality
and limited awareness of reproductive health and family planning severely restricts the
options available to village youth. The average age of marriage is fifteen years for girls and
nineteen years for boys, and on average ,each family has four children. The status of
women is very low.

SAHASH program aims to empower youth with knowledge and skills, so to standup girls
on own feet and self dependent. It provides informal education to primary girls. SAHASH
provide six-month courses to uneducated and educated girls between eleven and nineteen
years of age.

day in:

=1he girls are trained three hours each
/ e Skill building such as cutting,

tailoring, beautician,
embroidery, pottery  and
mehendi.

e General living skills as
counseling including
reproductive health, family
planning, household

economics, socializing, team
building, leadership skills,
legal rights, and social
issues.
e Indoor recreational activities.
e Marriage Act awareness (
Hindu marriage act -1965 and
Special marriage act -1954) and its registration which is essential for many
purposes such as to get a passport and legal rights to change the Surname.

Involving parents:

Work shops and focused group discussions are held with parents to promote
understanding between generations , and to discuss issues such as the age of marriage
and need for educating child .Also motivate the youth and villagers to involve in
development activities of village.

OBSERVATION OF ANTI-TOBACCO DAY:

On 31%" May 2006 Ant- Tobacco Day was celebrated on the theme “NO SMOKING” by
organizing campaign awareness program in village Bhetua and through this campaign
SAHASH volunteers tell the villagers ,how smoking tobacco and chewing both are harmful
to our health, this can cause a Cancer. Use of tobacco increases the chance of developing
cancer of oral cavity, food pipe and stomach.

We can control the cancer by avoidable of tobacco consumption, regular exercise, control
a weight of body and avoid fatty foods. Regular self breast examination helps in detection
of breast lump which can lead to breast cancer. Hepatitis B vaccination reduces the
chance of occurrence of liver cancer.



SAHASH volunteers tell the villagers symptoms of cancer which is caused by this tobacco
such as

= Bloody discharge from urinary /anal and private parts.

= Any swelling in the breast or other parts of the body.

= Continuous cough /change in voice /difficulty in breathing.

= Difficulty in swelling /sudden loss of weight /loss of appetite.
=  Wound, which is not healing?

= Change in daily bowel/bladder habits.

OBSERVATION OF WORLD LITERACY DAY:

On 08" Sep 2006 World Literacy Day was celebrated on the theme “Shikhshit Bano Agae
badho!” SAHASH launches the project KHEL-KHEL MAI PADHAI in Amethi at village
Katerguon to educate the children from

_,_-age of 2yrsto 5yrs.

OBJECTIVE OF KHEL-KHEL MAI PADHAI

To educate the children of villages from the
age of 2 yrs to 5 yrs through toys ,charts
.and models and give the confidence among
the villagers that their children are at the
same level as children of metro cities.

__=SILENT FEATURES OF KHEL-KHEL MAI
-~ PADHAI

We educate the children through different
programs and cultural activities, so that
they motivate towards education. Our
volunteers go to guardian’s house to report
the progress of their child .Continuous meeting organized with guardian. To meet with
govt. & private school teachers and provide a facility of the children who crossed the age
of 05 years in reference of education. We organize monthly staff meeting for checking the
progress of this project.
BENEFICIARIES

= Personality development increased in children.

= Child’s are educating in comparison to other school/centers.

= Decrease in illiteracy.

= Motivation towards education occurs in villagers.

= Children are motivated towards education due to use of toys.



= Guardian pay regards to our organization for our mission of society.

OBSERVATION OF WORLD BLIND DAY:

On 14™ Oct. 2006 World Blind Day was celebrated by organizing Health Awareness
Campaign Program in villages Bhetua, Katerguon , Pendoria, Raipurfulwari. In this
campaign our volunteers aware the villagers to use the balance died in his food and this
diet is full of leaf vegetables which is rich resource of vitamin A. Campaign is gone from
villages to schools where our volunteer aware the students about the cause of night
blindness and sight.

OBSERVATION OF NATIONAL CONSUMER DAY:

On 24™ 2006National Consumers Day was celebrated as Consumer Awareness Program
and campaign in different villages to aware the villagers about their rights when they
purchase any thing from market. Alert the villagers while purchasing golden jewelries
make sure that it has hallmark and taken receipts from shopkeepers. Also alert them while
purchasing the utensils or any other item ,check the ISI mark and also purchasing the
salt,ghee,spices,oils & other food materials have egg mark.

Also tell them that if your electricity bills, water, bills, irrigation bills of canals came
without using it, they have an right to file an application under District Consumer Court
and no fee is required for this application or lawyer to file it. Just an application is
sufficient to get rights and in this you can demand compensation for it. Under this many of
villagers able to know the rights and file much application in consumer court regarding
their issues & problems are facing from the government offices.



